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January/ 
February
Features 
Best of Britain Preview
Gardens 
Luxury/Spa Breaks
Military
Region 
South West

March	
Features 
Best of Britain on-site issue
Gardens
Historic Building
Cruises/Boat Trips
Concerts 
Region 
Heart of England

April/May	
Features 
Museums & Galleries
Food & Drink
Wildlife & Zoos
Sport
Region 
South East

June	
Features 
Summer Planning
Manchester
Hotels & Accommodation
Railways
Region 
North East England

July/August	
Features 
Christmas
Theatres/Concerts
Yorkshire
Region 
The Midlands

Captivating journey 

Take a tram ride through time at Crich Tramway 

Village, home of The National Tramway Museum. 

Groups can ride the world renowned vintage trams 

through a unique period street and out into the 

open countryside for spectacular views, or explore 

fascinating exhibitions and watch as trams are 

restored from the Workshop Viewing Gallery. This 

captivating journey into history is made complete 

with a stroll on the fascinating Woodland Walk & 

Sculpture Trail and a trip to the unique Red Lion 

Pub, tearooms and shops. There is also a tram which 

is adapted to carry wheelchairs. 

 01773 854321

 www.tramway.co.uk

Savour the aromas 

Situated in the heart of the Herefordshire 

countryside, Westons Cider is the perfect 

destination for groups of all ages, and is open seven 

days a week. Join a guided tour around the mill and 

savour the aromas of traditional cider making. Stroll 

through the Henry Weston Courtyard Garden and 

into a converted 17th century cowshed to see one 

of the world’s largest bottle collections during your 

visit. Free coach parking and group packages are 

available. Call the number below to find out more.   

 01531 660108 

 www.westons-cider.co.uk 

Winning tour

The un-missable tour of Stamford Bridge - home 

of the double-winning Chelsea Football Club - is a 

fun and informative experience for groups. The fully 

guided tour will take you behind-the-scenes of one 

of the world’s most famous football teams, giving 

you access to areas normally reserved for players 

and officials. Entry to the museum is also included 

where you can have your picture taken and hold the 

Barclays Premier League trophy and FA Cup for £15. 

There’s also the choice to extend your stay with a 

Millennium and Copthorne hotel located on site, 

offering a fantastic central London location. Groups 

of 30 or more can receive a great money saving 

option with 15% off tour booking. To find out more 

about Chelsea FC Stadium Tours call the number 

below or visit their website.

 0871 984 1955

 www.chelseafc.com/tours

Tours & Trips

Find out more

Crich Tramway Village
70

Westons Cider
71

Chelsea FC Stadium Tours
72

Mark the relevent response number on the reply card at 

the back of The Pass and return it to us free of charge.

To
ur

s 
&

 T
ri

ps

take a tour oF 

StamFord bridge
45

www.the-pass.co.uk

taSty treatS aWait 

groupS at WeStonS Cider

0844 871 7627

www.ambassadortickets.com

Victorian gem

Talyllyn Railway is a charming Victorian gem set 

in unspoilt Snowdonia. Vintage steam trains run 

from Tywyn on the Mid Wales coast through the 

Snowdonia National Park to the delightful Dolgoch 

Falls and the tranquil ravine at Nant Gwernol. The 

licensed cafe and tea room serve a great selection 

of refreshments, afternoon teas, and hot and cold 

meals to groups of all sizes. Tywyn Wharf station is 

home to the free Narrow Gauge Railway Museum 

where visitors 

enjoy exploring 

the artefacts - 

from tickets to 

locomotives. To 

find out more 

about group 

benefits call the 

number below or 

visit their website.

 01654 710472

 www.talyllyn.co.uk

Heritage railway 

Snowdonia’s newest railway, the Welsh Highland, 

has opened an additional three miles of track from 

last year’s terminus at the end of the Aberglaslyn 

Pass. A new station at Pont Croesor will form the 

new southern terminus of the line until the final 

stretch linking up with the Ffestiniog Railway opens 

in 2011. The new station is alongside the RSPB’s 

popular Glaslyn Osprey Project viewing centre. 

The new section 

of the UK’s most 

exciting heritage 

railway project 

offers passengers a 

magnificent panorama, 

the railway being 

surrounded on three 

sides by the mountains 

of Snowdonia and the ancient sea cliffs of the 

Glaslyn estuary.

 01766 516024

 www.festrail.co.uk

European holidays 

In celebration of their 11th Anniversary, 

Diamond Holidays have launched a collection 

of European holidays by rail, including short 

breaks, classic tours, lakes & mountains, and 

rail to cruise tours – all of which are perfect for 

groups. Itineraries include tours to the heights of 

the Swiss Alps on the world-famous Glacier Express, 

exploring the stylish resorts of the French Riviera 

or experience the Great Little Trains of the Rhine 

Valley. Discover the beauty of the Loire Valley to see 

magnificent Chateaux or Cruise in style on the River 

Seine, amid the grandeur of central Paris. To discuss 

your group requirements or to request a brochure, 

call Mandy or Janet at Diamond Holidays on the 

number below and quote The Pass. 

 0844 544 6587

 www.diamondrailholidays.co.uk

home to the free Narrow Gauge Railway Museum of Snowdonia and the ancient sea cliffs of the 

Glaslyn estuary.

European holidays 

In celebration of their 11th Anniversary, 

Diamond Holidays

of European holidays by rail, including short 

breaks, classic tours, lakes & mountains, and 

rail to cruise tours – all of which are perfect for 

groups. Itineraries include tours to the heights of 
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magnificent panorama, 

surrounded on three 

sides by the mountains 

FFESTINIOG 

RAILWAYS

EXPLORE SNOWDONIA 
WITH TALYLLYN RAILWAYS

The English 

countryside offers 

plenty of stunning 

views. What better 

way to enjoy them 

than onboard a steam 

locomotive.
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DIAMOND HOLIDAYS 
OFFERS GREAT VIEWS

September
Features 
Christmas
Festive Shows
Tour Operators
Region 
Wales 
    
October/ 
November
Features 
Museums & Galleries
Cruises/Boat Trips
2012 Planning
Region 
London

November/December
Features 
2012 Overseas Trips
Shopping
Scotland
Region 
North West0844 871 7627www.ambassadortickets.com
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Festive Markets, Winter Wonderlands and Carol Singing. 
Yes, it’s time to start thinking about your Christmas trips 
already. Here are some crackers to get you started.

Get into the festive spirit

For many of us, summer is a great time to get out and 
about and visit some of the UK’s best loved attractions - all 
we ask for is a little sun to accompany us along the way. 
But there’s still plenty to do if the rain decides to descend 
upon us. Here’s some summer treats for you and your 
group to enjoy…

Come rain or shine

Su
m

m
er

 P
la

nn
in

g

12 www.the-pass.co.uk



thePassMedia information 2011

THE MAGAZINE NEWSLETTER & RATESWEBSITE & RATES OTHER OPPORTUNITIES contact us

THE PASS FEATURES CIRCULATION & READERSHIP READER RESPONSE RATE CARD

The Pass is specifically targeted at group 
travel organisers including some of the 
largest UK organisations and retired staff 
groups, for example:

  U3A
  The Women’s Institute
  British Legion
  Glaxo SmithKline
  NHS
  BT & Post Office Pensioners
  Civil Service
  John Lewis Group
  Rotary Clubs
  Co-operative Groups
  Social Clubs

With 14,000 registered readers it boasts 
the largest circulation in the sector. 
The Pass specifically targets group 
travel organisers because they are 
active throughout the year in arranging 
holidays, days out, trips and events for 
their members. 
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How much time do you spend 
reading each issue of The Pass?

How many members 
in your group?
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Our tried and tested reader 
response service means that 
advertisers gain maximum 
feedback from their 
advertisement and ensures that 
they can justify every penny spent 
to promote their attraction to the 
market. During the first 3 issues 
of 2010 advertisers received 
nearly over 5000 requests for 
more information from group 
travel organisers keen to visit their 
attraction.

You will know who responds to 
your advert as you receive their 
name and contact details from 
the unique reader response card 
at the back of every issue. These 
genuine advertising leads are sent 
direct to you via email.

April/May 2010

Reader Response Card

PeRsonAl detAils 

On each advertisement page you’ll find a box running down the side indicating the 

position of each advertisement in the page and its Reader Response Number. To request 

more information please enter the relevant Reader Response Number in the boxes below.

Complete the 4 questions below to be entered into our free monthly prize draw to win a bottle of wine

Reader 
Response 

Numbers

63

65

64

1. How many people are in your 

group? (TICK  one)

 1-20
 21-50

 51-100

 Over 100

2. How many trips do you plan 

per year? (TICK  one)

 1-5
 6–10
 11-20

 Over 20

3. How would you best describe 

your group? (TICK  one)

  Retired staff group

  Affiliated to a registered  

 charity

  Womens group

  Special interest group

  Other……………………….

4. Which sectors are of most 

interest to your group?  

(TICK  all that apply)

  Historic Buildings

 Museums and Galleries

 Gardens 

 Theatres/Shows 

 Day trips and short-breaks

 Food and Drink (e.g festivals,  

 markets, restaurants) 

 Luxury Breaks/Cruises

 Sporting events and   

 attractions

 Leisure/Theme parks

For Example 6

Title ........................
. First name ........................

........................
...........Surname ........................

........................
.........

Do you influence group travel decisions in your group?  Yes    No  

Name of group ........................
........................

........................
........................

........................
........................

................

Address ........................
........................

........................
........................

........................
........................

........................
....

Post code ........................
........................

...Email ......................
........................

........................
........................

..............

Telephone ........................
........................

............Mobile ........................
........................

........................
.......................

Please start/continue my free annual subscription to The Pass. Please sign below to confirm.

Your signature ........................
........................

........................
..............Date ........................

........................
................

Information you supply to Metropolis Business Media may be used to inform you about our products or services in the form of 

direct marketing activity by phone, email or post. Information may also be made available to third parties for the purpose of direct 

marketing. Please tick if you do not wish to receive information from The Pass  or from third parties  

thePass
“We have been advertising 

regularly with The Pass for the 
last 18 months and have been 
impressed with the levels of 
response we attain. We will 
continue to advertise in The 

Pass and highly recommend it 
to other tour operators looking 

for groups”

Abigail Peckett, Group Tour Organisers
Leger Holidays
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Specifications
Please supply all artwork as follows:
Acrobat PDF Press Quality with images/graphics at 300dpi CMYK
Photoshop High Quality JPEG, TIFF or EPS @ 300dpi CMYK

Type Area & gutter size
We advise that type is no closer than 3mm from the outer edge.

Please allow a 10mm gutter for DPS adverts

Production contact
James Young, Production Editor
james.young@metropolis.co.uk
Tel: 0208 253 8718

Ad size 1 insertion 4 insertions 
(cost per ad)

8 insertions 
(cost per ad)

Full page £1,750 £1,595 £1,395

Half page £1,050 £895 £750

Quarter page £650 £545 £425

Other ad options:

Double page spread £2,950 £2,495 £2,395

Front cover (includes half page in main issue) £2,495 £2,195 £1,995

Inside front cover £1,795 £1,650 £1,450

Outside back cover £1,850 £1,695 £1,495

Front cover gatefold (4 pages) £4,950 £3,795 £2,895

Loose inserts POA

Artwork size Width x Height (trim size)

Full page 122mm x 198mm

Double page spread 256mm x 298mm

Half page (horizontal) 122mm x 97mm

Half page (vertical) 59mm x 198mm

Quarter page 59mm x 97mm
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The most comprehensive directory of UK attractions serving 
the group travel sector

From castles in County Durham to museums in Merseyside The 
Pass gives users an impressive searchable database of days out, 
mini-breaks and holidays – making it the online service of choice 
for groups organising trips.  The site is designed to help travel 
organisers tailor any trip to their group needs. They can email 
links to other members of their group, calculate admission prices, 
see a regularly updated list of the best group discounts available 
and potentially tie-in other attractions during their trip. 

There are many promotional options available 
making it the perfect online medium for 
advertisers to target group travel organisers.

Video Preview Package

Nothing captures the beauty and splendour of any attraction quite like a film. 
Why not showcase your attraction with one of our unique video packages? 
From only £795 we can produce a 1 minute video including soundtrack and 
place it on the homepage of The Pass website. 

Rates

Video Preview Package 

60 second video preview with voiceover/text bar and soundtrack to appear on main homepage 

3 months - £795	 6 months - £895	 12 months - £995

Home page banner ad

To appear in top right hand corner of The Pass website

3 months - £650	 6 months - £995 	 12 months - £1,495

Banner + ad

To appear in top right hand corner of the homepage + a regional section of The Pass website

3 months - £750	 6 months - £1,200	 12 months - £1,995

Home page button ad

To appear down the right hand side of The Pass website

3 months - £595	 6 months - £750	 12 months - £995
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The Pass monthly e-newsletter targets decision-makers in the group travel 
sector. Our ever-increasing database of group travel e-mail addresses 
means that this is fast becoming a valuable news source for the industry. 
Featuring news-led content separate from the magazine, it gives group 
travel organisers offers, diary dates, event listings and the latest group 
travel news.

RATES 

The Pass can offer you access to its ever expanding list of GTO e-mail 
addresses via targeted e-shots. This is tailored to your company 
specification and is a cost effective way of getting a specific offer or 
announcement over the GTOs who regularly use e-mail. Remember 
64% of our readers regularly use the web when planning a group trip.

Web Button

3 insertions £585 (£195 per insertion)

6 insertions £1,050 (£175 per insertion)

12 insertions £1,800 (£150 per insertion)

Diary Date

60 words + link £150

Pic/Logo + 60 words + link £195

Competition Sponsorship

Animated Banner at the top of e-newsletter 
(Sponsor to provide prize)

£495 

News & Event Sponsorship

Pic/Logo + Up to 150 words + link £195

Web Button

1 x e-shot £350

3 x e-shots £250 each

6 x e-shots £195 each

10 x e-shots £150 each

Supplying a HTML File

	The eshot must not be wider than 650 pixels 
	All images should be hosting on your server 
	All images must be jpegs and no animated gifs 
	It is advised to avoid using red bold text as this is associated  

	 with spam/junk mail.

If you want us to create the eshot, all you need to do is supply a word 
document, PDF or visual with how you would like the eshot to look 
with layout, sizing and colours.

	All emails will feature The Pass logo and disclaimer.

RATES

eSHOTSeNEWSLETTER
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For more details contact: Richard Dye, Commercial Manager  
Tel: 0208 253 8631 or email: richard.dye@metropolis.co.uk

COMPETITIONS
Promote a specific offer using a competition. This is a 
valuable way of gathering data on the market whilst 
offering various group incentives

ADVERTORIAL 
Deliver your message to our 14,000 readers via an 
advertorial

SPONSORSHIPS  
Sponsoring feature sections within the magazine

ockey Club Racecourses owns and operates 14 

racecourses in the UK. Its strategic objective 

is to be the best racecourse operator in Europe and 

the group stages the best quality flat, jump and all 

weather track racing. Whatever you fancy from the 

excitement of the Investec Derby 
at Epsom Downs to the Grand 

National at Aintree, a more 
intimate day at Warwick or a 

sunny picnic at Market Rasen, with 
347 racedays per year, on weekdays, 

weekends, evenings both summer 
and winter (under floodlights at 

Kempton Park) and a variety of 
themed days there is something for 

everyone. 
Look out for special packages 

and offers for groups, these can be found on 

each racecourse’s individual websites and on 

the Jockey Club Racecourses website www.

jockeyclubracecourses.com 
In March 2009, Jockey Club Catering was launched. 

This partnership between Jockey Club Racecourses 

and Compass Group UK means our new ‘one team 

culture’ approach will focus on providing a great 

service to all our customers. From a fully catered 

private box, to the variety of restaurants positioned 

around the courses, to the high quality food stall 

outlets, there is catering to accommodate 

every taste. Contact the course you are visiting 

to discuss and book any of these options.

There are an imaginative range of indoor 

and outdoor bars scattered throughout 

the courses offering a variety of views and 

experiences from the paddock and parade 

ring to the side of the course itself. If you 

are looking for an excuse to dress up then 

there are plenty of opportunities to win 

great prizes for the best dressed lady or 

man on racecourses Ladies Days, or why 

not combine top class racing with live music - acts 

lined up for 2010 include Simply Red, JLS, Westlife 

and Razorlight.For more information on forthcoming events 

or to download the 2010 calendar visit www.

jockeyclubracecourses.com  
To book tickets call 0844 579 3000 or 

visit www.jcrtickets.com

Experience a Day at the Races ….

45
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sunny picnic at Market Rasen, with 
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Celebrating a special occasion or organising your next 

group trip? Jockey Club Racecourses offers a wide range of 

experiences that cater for all tastes and budgets.

0844 579 3000www.jockeyclubracecourses.com

Sponsored by

The Pass has teamed up with Delfont Mackintosh Theatres to offer one lucky group 

of four VIP tickets to see Jersey Boys at London’s Prince Edward Theatre, complete 

with a champagne interval. Discover how four New Jersey boys from the wrong side 

of the tracks invented their own unique sound, were inducted into the Rock & Roll 

Hall of Fame and sold 100 million records worldwide. With spectacular performances 

of all their hits, Jersey Boys is the true life story of Frankie Valli and the Four Seasons. 

The winning group‘s prize can be taken on Tuesday-Thursday 7.30pm or Tuesday & 

Sunday 3.00pm performances from 4 January to 31 March 2011 (excluding 14 to 27 

February 2011).

Reader Competition
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To be in with a chance of winning VIP tickets to see Jersey Boys, simply fi ll out the coupon below with your 

details and return to: Editor at The Pass, FREEPOST RSBU-RHXR-GFZJ, Metropolis Business Publishing, 2 

Robert Street, Croydon, CR0 1QQ. Entries must be received by 19 November 2010. 

Name ..............................
...............................

...........Group ...............................
............................

Address ...............................
...............................

...............................
...............................

................

...............................
...............................

................ Postcode ...............................
............................

Email ............................
...............................

...............................
...............................

.......................

Telephone number..............................
...............................

...............................
.............................               

Information you supply to Metropolis Business Media may be used to inform you about our products or services in the form of direct marketing 

activity by phone, email or post. Information may also be made available to third parties for the purpose of direct marketing. Please tick if you do 

not wish to receive third party information from The Pass 

How to enter

06 www.the-pass.co.uk

Win VIP tickets to see Jersey Boys 

NUTCRACKER TICKETSDonna ThirkettleThe Beacon BeautiesHigh Wycombe, Bucks

SEPT 10 WINNERS

For 2011, we are starting a new section, PASS-IT-ON, which will give attractions/suppliers the 
opportunity to offer discount vouchers to the UKs Group Travel Organisers. This initiative is designed 
to incentivise GTOs to help increase group visits to your attraction. 

There is limited availability (16 slots) and each voucher insertion will cost £150. However, if you 
advertise in the main issue of The Pass, this facility will only cost £99. 

There is also the potential for a company to “Sponsor” this new initiative so the opportunities are 
huge.

Remember, our June 2010 Reader Survey showed that our readers want more discount incentives/
reader offers and this is your opportunity to the encourage them to visit your attraction. 

D
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+44 (0)20 8877 2108  www.theoriginaltour.com

20% discountsimply go towww.theoriginaltour.com and enter promotional code: thepass

20%OFF OUR STANDARD 
GROUP RATES AND A 
COMPLIMENTARY TEA 
OR COFFEE ONBOARD

Visit: www.cowdray.org.uk 

Email: group.sales@fredolsen.co.uk or call us on 01473 746 164

Pass
it on...
Pass
it on...

BUY 1 GET 
1 FREEBUY 1 GET 

BUY 1 GET 
1 FREE1 FREE

ON ENTRY TICKETS 

FOR 2011.

Visit www.ullswater-steamers.co.uk or email Rachel@lakedistrictestates.co.uk and quote The Pass Winter Deal. Offer applies to groups of 12 or more on tours booked before the 31 December for the 2011 season. Limited spaces available. 

More trips at your fi ngertips
From castles in County Durham to museums in Merseyside our new website gives users an impressive searchable database of days out, mini-breaks and holidays

NEW!  Video previews
NEW!  Event listings
NEW! Improved search tool
NEW! The latest events
 and attraction news

Click to plan your trip www.the-pass.co.uk

Group offers & discounts brought to you by The Pass

25www.the-pass.co.uk

GROUP LEADERS TRAVEL FREEWITH GROUPS OF 15 OR MORE*
*Terms and conditions apply

PASS-IT-ON 
READER OFFERS FROM THE PASS
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EDITORial
Stacey Wright
Editor
0208 253 8634
stacey.wright@metropolis.co.uk

Display Sales
Richard Dye
Commercial Manager
0208 253 8631
richard.dye@metropolis.co.uk

Production
James Young
Production Editor
0208 253 8718
james.young@metropolis.co.uk
 

The Pass is published by

Metropolis Business Media
6th Floor Davis House

Robert Street
Croydon CR0 1QQ

thePass
INSPIRATIONAL IDEAS FOR GROUP DAYS OUT AND HOLIDAYS

APRIL/MAY 2010

www.the-pass.co.uk

Also in this issue...Museums & Galleries  Accommodation  Maritime  The South East

A PRIVATE TOUR OF A PRIVATE TOUR OF 
BALMORAL ESTATE

Identity Guidelines 1.0/October 2006

Sponsored by

The thrill of the racesExperience the excitement of a race day 
at one of 14 Jockey Club Racecourses - 
all offering fantastic group benefits.
Plus racing tickets to give away - page 9

thePass
APRIL/MAY 2010

www.the-pass.co.uk

Sponsored by

The thrill of the racesExperience the excitement of a race day 
at one of 14 Jockey Club Racecourses - 
all offering fantastic group benefits. WIN

thePassINSPIRATIONAL IDEAS FOR GROUP DAYS OUT AND HOLIDAYS

OCTOBER 2010

www.the-pass
.co.uk

Plan for the year ahead...

...with our guide to the best group attractions and events in 2011

For a truly memorable cruising 

experience, let Fred. Olsen Cruise Lines 

cater for your group’s needs. 

Holiday 
at sea

Plan for the year ahead...
Plan for the year ahead...
Plan for the year ahead...
Plan for the year ahead...

VIP TICKETS TO 

WIN

Plan for the year ahead...
Plan for the year ahead...
Plan for the year ahead...
Plan for the year ahead...

VIP TICKETS TO 
JERSEY BOYS

thePass
t
www.the-pass.co.uk

INSPIRATIONAL IDEAS FOR GROUP DAYS OUT AND HOLIDAYS

“He’s behind you!”   

Panto season is on its way with a whole host of famous faces

SEPT 2010

WINWINWINWINWIN
A GROUP TICKET TO 

“He’s behind you!”   

Panto season is on its way with a whole host of famous faces

“He’s behind you!”   
WINWIN
A GROUP TICKET TO 

SEE THE NUTCRACKER

thePass
www.the-pass.co.uk

SEPT 2010

Pass

Wrap up 

your 

festive 

days out 

For gift ideas 
and festive events, 

let us help you 
with our special 

Christmas 
features. 


