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The Pass is specifically targeted at group
travel organisers including some of the South East
largest UK organisations and retired staff South West

groups, for example:
North East and North West

° U3A Midlands

e The Women’s Institute

e British Legion Wales

e Glaxo SmithKline East Anglia

o NHS

e BT & Post Office Pensioners Scotland JER | | | | |
e Civil Service 0 5 10 15 20 25 30

e John Lewis Group

e Rotary Clubs

e Co-operative Groups How much time do you spend How many members
e Social Clubs reading each issue of The Pass? in your group?

With 14,000 registered readers it boasts Under 15 minutes [BR& 1t0 20

the largest circulation in the sector.
The Pass specifically targets group
travel organisers because they are
active throughout the year in arranging
holidays, days out, trips and events for Over 60 minutes
their members. 0 70 20 30 20 0

15 to 29 minutes 21to0 50

30 to 60 Minutes 51to 100

Over 100
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Reader Response Card

On each advertisemen® pageyou'lfind @ box running down the <ide indicating the

position of each advertisement inthe page and itts Reader Response Number. T request

" nore information please enter the relevant Reader Response Number in the boxes below. Reader
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Do you influence goP travel decisions in you group? Yes
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Address ...

post code..-

Telephone-

please start/continue ™Y free annual subscription ¢ The pass. Please sign beloW 1o confirm.

Date

our signature e

|nformation you supPlY 9 Metropolis Business Media m) beused to nform you 20U O productsor services the form of
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Ad size 1insertion 4 insertions 8 insertions Artwork size Width x Height (trim size)
(cost perad)  (cost per ad)
Full page 122mm x 198mm
Full page 175l S8 28 Double page spread 256mm x 298mm
Half page £1,050 £895 £750 Half page (horizontal) 122mm x 97mm
Quarter page £650 £545 £425 Half page (vertical) 59mm x 198mm
Quarter page 59mm x 97mm
Other ad options:
Double page spread £2,950 £2,495 £2,395 Specifications
: ; . Please supply all artwork as follows:
Front cover (includes half page in main issue) £2,495 £2195 £1,995 . L ) .
Acrobat PDF Press Quality with images/graphics at 300dpi CMYK
Inside front cover £1,795 £1,650 £1,450 Photoshop High Quality JPEG, TIFF or EPS @ 300dpi CMYK
Outside back cover £1,850 £1,695 £1,495 Type Area & gutter size
Front cover gatefold (4 pages) £4,950 £3,795 £2,895 We advise that type is no closer than 3mm from the outer edge.
Please allow a 10mm gutter for DPS adverts
e e POA Production contact

James Young, Production Editor
james.young@metropolis.co.uk
Tel: 0208 253 8718
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The most comprehensive directory of UK attractions serving Video Preview Package
the group travel sector

Nothing captures the beauty and splendour of any attraction quite like a film.

From castles in County Durham to museums in Merseyside The Why not showcase your attraction with one of our unique video packages?
Pass gives users an impressive searchable database of days out, From only £795 we can produce a 1 minute video including soundtrack and
mini-breaks and holidays — making it the online service of choice place it on the homepage of The Pass website.

for groups organising trips. The site is designed to help travel
organisers tailor any trip to their group needs. They can email
links to other members of their group, calculate admission prices, Rates
see a regularly updated list of the best group discounts available
and potentially tie-in other attractions during their trip.

Video Preview Package
60 second video preview with voiceover/text bar and soundtrack to appear on main homepage
3 months - £795 6 months - £895 12 months - £995

There are many promotional options available
making it the perfect online medium for
advertisers to target group travel organisers.

Home page banner ad
To appear in top right hand corner of The Pass website
3 months - £650 6 months - £995 12 months - £1,495

Banner + ad
To appear in top right hand corner of the homepage + a regional section of The Pass website
3 months - £750 6 months - £1,200 12 months - £1,995

Home page button ad
To appear down the right hand side of The Pass website
3 months - £595 6 months - £750 12 months - £995
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eNEWSLETTER

The Pass monthly e-newsletter targets decision-makers in the group travel
sector. Our ever-increasing database of group travel e-mail addresses
means that this is fast becoming a valuable news source for the industry.
Featuring news-led content separate from the magazine, it gives group
travel organisers offers, diary dates, event listings and the latest group
travel news.

RATES
Web Button
3 insertions £585 (£195 per insertion)
6 insertions £1,050 (£175 per insertion)
12 insertions £1,800 (£150 per insertion)

60 words + link £150
Pic/Logo + 60 words + link £195

Competition Sponsorship

Animated Banner at the top of e-newsletter £495
(Sponsor to provide prize)

News & Event Sponsorship
Pic/Logo + Up to 150 words + link £195

NEWSLETTER & ESHOTS OTHER OPPORTUNITIES CONTACT US

eSHOTS

The Pass can offer you access to its ever expanding list of GTO e-mail
addresses via targeted e-shots. This is tailored to your company
specification and is a cost effective way of getting a specific offer or
announcement over the GTOs who regularly use e-mail. Remember
64% of our readers regularly use the web when planning a group trip.

SUPPLYING A HTML FILE

® The eshot must not be wider than 650 pixels

e All images should be hosting on your server

e All images must be jpegs and no animated gifs

e |t is advised to avoid using red bold text as this is associated
with spam/junk mail.

If you want us to create the eshot, all you need to do is supply a word
document, PDF or visual with how you would like the eshot to look
with layout, sizing and colours.

e All emails will feature The Pass logo and disclaimer.

RATES
1x e-shot £350
3 x e-shots £250 each
6 x e-shots £195 each
10 x e-shots £150 each




MEDIA INFORMATION 2011

THE MAGAZINE WEBSITE & RATES NEWSLETTER & ESHOTS

COMPETITIONS

Promote a specific offer using a competition. This is a
valuable way of gathering data on the market whilst
offering various group incentives

ADVERTORIAL
Deliver your message to our 14,000 readers via an
advertorial

SPONSORSHIPS
Sponsoring feature sections within the magazine

PASS-IT-ON
READER OFFERS FROM THE PASS

For 2011, we are starting a new section, PASS-IT-ON, which will give attractions/suppliers the
opportunity to offer discount vouchers to the UKs Group Travel Organisers. This initiative is designed
to incentivise GTOs to help increase group visits to your attraction.

There is limited availability (16 slots) and each voucher insertion will cost £150. However, if you
advertise in the main issue of The Pass, this facility will only cost £99.

There is also the potential for a company to “Sponsor” this new initiative so the opportunities are
huge.

Remember, our June 2010 Reader Survey showed that our readers want more discount incentives/
reader offers and this is your opportunity to the encourage them to visit your attraction.

For more details contact: Richard Dye, Commercial Manager
Tel: 0208 253 8631 or email: richard.dye@metropolis.co.uk

thcPass

OTHER OPPORTUNITIES CONTACT US

Discounts

ton

: Group offers & disco
unt:
brought to by y

Www.the-pass.co.uk

vowwthe-pass.couk | 25
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EDITORIAL

Stacey Wright

Editor

0208 253 8634
stacey.wright@metropolis.co.uk

DISPLAY SALES

Richard Dye

Commercial Manager

0208 253 8631
richard.dye@metropolis.co.uk

PRODUCTION
James Young

For gift
Production Editor or gift ideas

and festive events F
let us help you .

0208 253 8718 \, with our spe“a
james.young@metropolis.co.uk ' ?:;i‘m. A

The Pass is publlshed by

METHBIF[ILIS

Metropolis Business Media
6th Floor Davis House
Robert Street

Croydon CRO 1QQ

T
A PRIVATE TOUR OF
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